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Subscription streamers dominated Scripted Spanish-

language TV commissions in 2025 

Subscription streamers accounted for around half of Scripted Spanish-language 

TV content in Spain and Latin America last year. 

 

London, 21st April 2026: New research from Ampere Analysis shows that subscription 

streamers accounted for around half of Scripted Spanish-language TV commissions in 

key markets in 2025, underlining their leading role in Scripted content across Spain and 

Latin America. In 2025, Spanish accounted for 23% of all non-English-language 

commissions from global streamers, with Netflix and Amazon being the largest 

commissioners. 

 

 

 

Key findings 

• In key territories for Spanish-language content production, global and local 

Subscription streamers accounted for 54% of Spanish-language TV 

commissions in Spain and 49% (52 titles) in Latin America (excluding Brazil). 

• For global subscription streamers, Spanish is a top choice for non-English-

language content, at 23% of all non-English streaming commissions last year. 

This is driven by both local and international audiences, who enjoy titles such as 

Amazon’s Culpa Mía film trilogy. 

• Netflix and Amazon were the largest VoD commissioners of Scripted 

Spanish-language titles in 2025. Netflix accounted for 43% of all Scripted VoD 
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commissions destined for SVoD, BVoD, AVoD and FAST platforms, while 

Amazon was responsible for 22%. While linear players focus on long-running 

formats such as telenovelas, streamers favour shorter-run series and miniseries. 

• Scripted content spend by subscription streamers in Latin America and 

Spain rose by 15% year-on-year to $3,774 million* in 2025. Ampere expects it 

to grow steadily by 19% between 2025 and 2030. 

• Crime & Thriller remained the top genre, accounting for 32% of all announced 

scripted Spanish-language VoD commissions in 2025, followed by Comedy at 

21% and Drama at 20%. 

• Now established in the Spanish-language content landscape, global streamers 

have reinforced their position through further investment in production. Last year, 

Netflix announced a $1 billion four-year investment in Mexico and made a 

similar commitment to Spain. 

• Collaborations between global subscription streamers and local linear players have 

increased, with seven co-commissioned Spanish-language TV shows 

announced in 2025. Co-commission numbers remain comparatively low 

nonetheless, but there is an increasing focus on partnerships, such as distribution 

deals for popular content. 

• Recent deals highlight this trend. Disney+ and RTVE agreed to release new 

seasons of hit shows like MasterChef Spain on Disney+ shortly after the linear 

broadcast, extending the reach of local titles and expanding streaming catalogues, 

particularly in Unscripted content.  

 

Natalie Cruz, Senior Analyst at Ampere Analysis, said: "Over recent years, global 

Subscription streamers have established a leading role in the production and distribution 

of Spanish-language Scripted content. From hit series popular during COVID, such as 

Netflix’s Money Heist, to more recent hits like Amazon’s Culpa Mía and Netflix’s El 

Eternauta, the domestic and international popularity of Spanish-language titles has led to 

greater investment in Spanish-language content and has driven partnerships between 

local players and global streamers.” 

 

Ends 

 

Notes to Editors 

*Content spend by country of production, allocating P&L content spend to the country 

where the platforms’ content was produced or acquired. 
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**Titles are counted by number of distinct series, regardless of runtime 

 

For more information, contact Greenfields Communications or Ampere Analysis: 

Corinna Staedel: corinna@greenfieldscommunications.com +1 912 506 5674 

Lucy Green: lgreen@greenfieldscommunications.com T: 07817 698366 

Roya Sanei T: 020 3848 6400 roya.sanei@ampereanalysis.com  

Dan Stevenson T: 020 3848 6400/07973 157317 dan.stevenson@ampereanalysis.com 

 

About Ampere Analysis 

Founded in January 2015, Ampere Analysis is a new breed of media analyst firm. The 

company’s experienced team of sector-leading industry analysts specialises in sport, 

games, pay and multiscreen TV and next-generation content distribution. Our founders 

have more than 60 years combined experience of providing data, forecasts and 

consulting to games publishers, the major film studios, telecoms and pay TV operators, 

technology companies, TV channel groups and investment banks. 

www.ampereanalysis.com 
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